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FOR IMMEDIATE RELEASE 

 

Gobo Enterprises Expands Staff to Manage New Market 
Opportunities  

 
SEATTLE, Wash – (October 26, 2009) – Gobo Enterprises, a Seattle area marketing and 
business consulting firm, is announcing the addition of  two staff in order to meet expanding 
business opportunities.   
 

Seth Handley – Corporate Chef- Research and Development Manager, Corporate Brands 
Seth has joined the GOBO Operations team to oversee our Research and Development, trade 
shows and other marketing events.  Seth started as a consultant working directly with Paula 
Deen in adapting her recipes to develop a line of Seafood dishes for the Paula Deen Southern 
Dishes product line.   He also resolved initial manufacturing challenges as the products were 
launched.  Seth has led the Gobo marketing team at national food shows in 2009 featuring 
Paula Deen Southern Dishes.  He soon demonstrated the value in Gobo having a Corporate 
Chef- Research and Development on staff.  Seth will continue with these current roles and also 
assist in operational management of GOBO’s Native Pride Products Seafood division.   Seth’s 
product development and operational skills will be a valuable resource for our clients.   He has 
already demonstrated this when working with a number of Celebrity Chefs, like Paula Deen 
and Iron Chef Morimoto.   

Adam Lile – National Sales Manager, Corporate Accounts 

Adam has joined the GOBO sales and marketing team to manage and expand the company’s 
Costco and other national accounts.   He has previous experience with Costco and was 
instrumental in the development of the original Costco Carnegie Deli program and Kirkland 
Signature Sport Drink program with Yakama Juice.  Prior to joining Gobo, Adam gained 
national sales experience through representing a portfolio of financial products to national 
investment firms.  This required him to work with multiple decision-makers at national firms, 
assess their priorities and goals and recommend financial opportunities consistent with the 
marketplace and economy.    At Gobo, Adam’s role will be to manage existing national account 
business and he will personally handle the account management responsibility for some of 
our key vendors.   

2009  - Has been a year of significant expansion for Gobo Enterprises 
 
Gobo’s marketing and brand representation with Costco has continued to grow.  In addition, 
the company partnered with renowned Southern Cook Paula Deen to create Paula Deen 
Southern Dishes, a new line of frozen cuisine that was launched on QVC Shopping Channel in 
March, 2009 and will be available in retail stores beginning in November.   Information on 
Paula Deen Southern Dishes is available on Gobo’s web site, www.gobo.us.  Native Pride 
Products Seafood was established in the summer of 2009 to market Native American seafood 
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to national markets.  This new seafood brand expands economic opportunities for tribal 
fishermen and enables consumers across the U.S. to access these high quality products. 
 
Created by brother and sister team Bill Lile and Brenda Handley, Gobo Enterprises’ marketing 
division works with clients to develop and market products through retailers like Costco, QVC, 
Walmart, Kroger, Publix and Sysco.    The company also markets seafood and other products 
to national buyers. 
 
“Gobo has time tested experience in brand marketing and product development,” says Bill 
Lile, Gobo Enterprises CEO.    “We continue to value our long-standing relationship with 
Costco and are also excited that seafood products of exceptional quality are becoming 
available for consumers through both Native Pride Products and Paula Deen Southern 
Dishes.”   
 

 
Gobo Enterprises provides consulting services, product marketing and brand development and representation to 
client partners at all stages of business development. Our success comes from making real connections through our 
network of partners, keeping a finger on the pulse of an ever-changing market, creating innovation, and managing 
relationships with timely and aggressive follow through. 
 
 

# # # 


